APl Intsa, a branded
player in honey market
both internationally

and domestically, as
part of their strategy to
become an established
FMCG player, especially
m e food and Ktchen
segment, has started
adding new products
like tea, gingar-gariic
paste, dates, etc_, to their
partholio. According 1o
Amit Anand, Jt. Managing
Diirector, the company

& keen to leverage Apis
Himalaya branding and
pul up @ comprehensive
roadmap o explore the
opportunities in the food
and kitchen space

P Krishna Kuemar writes.
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